
Inside the Contradictory Reality of Consumer Debt.

Spinwheel’s latest survey of more than 600 U.S. consumers explores the gap between how 
consumers think about debt and how they actually manage it — and how AI is beginning to change 
the way they approach their finances.
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Consumers Say All the Right Things about Debt

Understanding Consumer Risky Financial Behaviors 
Not all tradeoffs are equally calculated. Some consumers are taking meaningful financial risks in pursuit of short-term rewards or the 
possibility of getting ahead faster.

Have you ever done any of the following? Select all that apply.

… But Reality is Messier.

Feel in Control

agree they feel 
in control of their debt.

Know the Cost

say they are very or extremely 
confident they understand 
how much their debt costs 

them. Another 26% are 
somewhat confident.

Want to Reduce 
Interest

say they regularly look for 
ways to reduce or limit the 

amount of interest they 
pay on their debt. Gen Z 

leads the way at 73%. 

Ready to Sacrifice to 
Pay Down Debt

say they are willing to make 
sacrifices today to become 

debt-free sooner.

Balance Guesswork

know the exact amount 
of their debt.

Financial Avoidance 

agree they avoid looking 
at how much debt they 

have – and this jumps to 
40% among Millennial and 

Gen Z consumers. 

Spending vs. 
Paying Debt

agree they’d rather spend 
money on things they want 
than pay off debt — rises 
to 40% among Millennials 

and 41% of Gen Z. 

At a Loss

agree they don’t know how to 
get out of debt — increasing 

to 31% of Millennials 
and 30% of Gen Z. 

Guessing Wrong
61% say they have discovered that they owed significantly more 
money than they thought they did. For 1 in 3 consumers, it has 
happened multiple times.

How Consumers Leverage AI to Manage Finances
When asked if they have ever used an AI tool to help manage their personal finances, 46% of consumers said yes in some form: 

The AI Trust Spectrum for Financial Management

Have you ever used an AI tool (i.e., ChatGPT, Gemini, Claude, etc.) to help you manage 
your personal finances?

Top use cases

For consumers who haven't adopted AI, the barrier isn't always distrust. For many, it's simply unclear value:

Read the full report to learn more. 


